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Energy-efficiency, operating costs, maintenance, and task-suitability are 
top considerations for lighting. Manufacturer is least important.

Q14-23. Please tell me how important each factor is to [your company]/[your clients] when making decisions about 
lighting. Rate each item on a 1 to 5 scale where a 5 means this factor is very important when making lighting decisions 

and a 1 means it is not at all important. (RANDOMIZE)

84%

84%

83%

82%

77%

74%

61%

60%

37%

21%

2 1 – Not at all important5 – Very Important

How much energy the lighting consumes

The cost of operating and maintaining the 
lighting system over its lifetime

How long the lighting will last before requiring 
maintenance or replacement

The suitability of the lighting design for the 
types of tasks being performed in the space

The initial cost of the lighting system

Compatibility with the design and aesthetics 
of the interior space

The impact of the lighting on the environment

Easy integration of the lighting with other 
building systems

The cost of disposing of or recycling the 
lighting

The manufacturer of the lighting system

4 3

5+4
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Key Findings

• Overall familiarity with LEDs is strong 

• LEDs have penetrated respondents’ organizations with almost three quarters reporting 
LED use

• LED users report largely positive experiences

• Low maintenance, reduced costs and energy-efficiency are the most important 
advantages of LEDs

• The size of the initial investment is the top barrier to LED adoption 
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Among those not planning to use LEDs, more than one-fourth have 
no specific reason. However, initial cost is also a barrier for 1 in 5

Total
N=54 

No specific reason/no 
project scheduled

26%

Size of investment 24%
Just installed/retrofitted 
lighting

15%

Haven’t researched it 11%
Facility too new 6%
Tight budget 6%
Not a proven/widely 
available technology

6%

Only responses with at least 5% total are shown. 

“The Department of Energy has 
said the technology is not there 

for a commercial office 
application.”

“Lighting is not a 
priority at this time.”

“Extremely expensive. Even 
though you save over the long 

haul, it is less maintenance 
and it lasts longer, but the 
start up cost is horrible.”

Q32. What is the main reason [your company is]/[your clients are] not planning to use LED lighting? 

“We have not discussed 
it or planned to use it.”

Only responses with at least 5% total are shown. 
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Profile: Designers and Specifiers

Are you certified as a lighting professional by the National 
Council on Qualifications for the Lighting Professionals? 

Yes 16

No 84

Please tell me if this is something you either participate 
in or influence over? 

Designing the lighting layout for a variety of 
spaces 99

Recommending specific lighting technology for 
projects

99

Selecting specific light fixtures and components 92

Researching and evaluating new lighting 
technologies

87

Evaluating if lighting is in compliance with 
relevant codes and standards

84

Specifiying and commissioning control systems 
for lighting projects 73

As part of your job, do you specify or design lighting? 
Yes 100

Are you a member of the following organizations? 
The Illuminating Engineering Society 32

The International Association of lighting 
designers

15

The US Green Building Council 9

The American Lighting Association 8

The American Society of Interior Designers 5

The American Institute of Architects 4

Professional Lighting Designers’ Association 2

American Society of Heating, Refrigerating 
and Air-Conditioning Engineers

2

None 53

Do you or does your company represent lighting 
manufactures? 

No 100

And do you primarily specify or design lighting for 
your company’s internal needs or for external 

clients? 
Internal 6

Consult 94

Demographic categories with less than 1% are not shown. 
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